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AM World Headquarters occupies the top five floors of 12-story Tower East in Shaker Heights, Ohio, a suburb of Cleveland. 















FINANCIAL HIGHLIGHTS 


FOR THE YEAR ENDED JULY 31 

1972 

1971 

OPERATIONS 



Net sales, service billings and machine rentals 

$435,670,000 

$412,305,000 

Income before income taxes and extraordinary charge 

Provision for federal, state and foreign income taxes 

$ 28,740,000 
12,091,000 

$ 8,789,000 
3,803,000 

Income before extraordinary charge 

Extraordinary charge (net of applicable income taxes) 

$ 16,649,000 

$ 4,986,000 
2,587,000 

Net income 

$ 16,649,000 

$ 2,399,000 

Income per share of common stock 

Income before extraordinary charge 

Extraordinary charge 

$2.07 

$ .62 
.32 

Net income 

$2.07 

$ .30 

Research, development and engineering expenses 

$ 21,154,000 

$ 15,817,000 

Depreciation 

$ 13,293,000 

$ 14,138,000 

Number of employees 

22,700 

22,700 

FINANCIAL POSITION AND SHAREHOLDERS’ EQUITY 



Working capital 

Ratio of current assets to current liabilities 

Total assets 

Long-term debt 

$190,163,000 
3.2 to 1 
$388,010,000 
$ 83,415,000 

$184,130,000 
3.3 to 1 
$370,336,000 
$ 85,425,000 

Shareholders’ equity 

Number of shares outstanding 

Shareholders’ equity per share of common stock 

Number of shareholders 

$208,006,000 

8,037,169 

$25.88 

15,400 

$196,175,000 

8,036,994 

$24.41 

17,500 

Dividends paid 

Dividends paid per share of common stock 

$ 4,823,000 
$ .60 

$ 6,431,000 
$ .80 

Capital expenditures 

$ 19,607,000 

$ 19,011,000 


SHAREHOLDERS’ MEETING 

The annual meeting of shareholders of the Corporation will be held at the Somerset Inn, 3550 
Northfield Road, Shaker Heights, Ohio, on Thursday, November 2,1972, at 10 a.m. 

The notice, proxy statement and proxy for the meeting will be mailed early in October. 
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TO OUR SHAREHOLDERS: 


Fiscal 1972 was a year of solid 
improvement for the Company and 
a building year for its management. 

Net income was $16.6 million or 
$2.07 per share of common stock. 
This is a significant increase when 
compared with income in 1971 
which—you will remember—was 
reduced by unusual inventory 
write-offs and an extraordinary 
charge for a contract settlement. 
The percentage increase in income 
for 1972 was 23.9 per cent as com¬ 
pared to 1971 before deducting the 
unusual charges. Worldwide con¬ 
solidated sales increased 5.7 per 
cent to $435.7 million, a new record. 

All divisions of the Company 
performed more effectively and 
efficiently across the board—in 
our 30 factories, in our 310 field 
sales and service offices, and in 
our laboratories. The momentum 
needed to strengthen our position 


in key segments of world graphics 
and data systems markets in the 
1970’s was built up, and is con¬ 
tinuing to grow. Indeed, none of 
the products pictured in this An¬ 
nual Report was being offered to 
customers at the time last year’s 
Annual Report was issued. 

The Company made distinct 
progress in meeting the three 
short-term objectives announced 
last year: the resolution of pressing 
product problems, the reduction 
of operating expenses and the 
strengthening of research and de¬ 
velopment capabilities. 

Similarly, AM took the first 
steps toward its primary long-term 
objective: the establishment of a 
record of continuous annual growth 
in sales, accompanied by a steady 
increase in earnings. The prelimi¬ 
nary outlook for fiscal 1973 gives 
every assurance of further sound 
improvement on both counts. 


The year started out slowly, 
with first-quarter sales below those 
of 1971. But each successive quar¬ 
ter brought improvement in volume 
over the comparable quarter a year 
earlier as the U.S. and other key 
economies improved and effects 
of a 100-day strike that ended 
September 10th at our main Cleve¬ 
land plant were shaken off. All-time 
quarterly sales records were set in 
the third and fourth quarters. In 
addition, AM demonstrated im¬ 
proved operating earnings in each 
of the last six quarters over the 
equivalent year-earlier quarters. 

Having been more severely af¬ 
fected than many other business- 
equipment companies by the 
1969-71 slowdown in U.S. busi¬ 
ness, AM was slower to recover. 
Moreover, business conditions in 
several key world markets-notably 
Great Britain, Canada and Ger¬ 
many—were weak in the first half 
of the fiscal year. They began to 



AM Board of Directors: seated counterclockwise around table, from far right. Chairman Frank H. Woods, Hugh Knowlton, 
Jr., Horace A. Shepard, Dr. Paul E. Gray, John S. Fangboner, John C. Martin, Herbert F. Bruning and Raymond Q. Armington; 
standing, right to left, President Charles L. Davis, William J. Ledbetter, Hugh D. Luke and William R. Driver, Jr. 
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strengthen in the second half, en¬ 
abling overseas business once 
again to set new highs in sales 
and earnings. 

International volume, including 
domestic sales to foreign dealers 
and customers, was $142.1 million, 
a gain of 5.6 per cent. Profits from 
foreign operations rose to $8.6 
million. Domestic volume and 
profit increased 5.7 per cent and 
45.1 per cent, respectively (exclud¬ 
ing the effect of unusual inventory 
write-offs and an extraordinary 
charge in 1971). 

Several small acquisitions were 
made during the year to deepen and 
broaden AM’s product lines in 
printing and publishing, microfilm 
duplicating, and graphics supplies 
and services and to provide entry 
into point-of-sale terminals for the 
food-service industry. The volume 
and profit added by these acquisi¬ 
tions was not a material part of 
results for 1972, but these acquisi¬ 
tions are expected to form a basis 
for significant improvements in 
the future. 

In reprographics, the Company 
is laying plans for major improve¬ 
ments in its position in the copying, 
duplicating and micrographics 
markets and with emphasis on the 
related supply business. In the 
data systems field, we are develop¬ 
ing a position for the future in new 
data terminals and transaction 
systems. Continued growth in 
printing, publishing and allied 
graphic arts equipment and ser¬ 
vice is planned. 

Turning to AM management, 
the Company met its objective of 
putting together a management 
team which couples youth and 
vitality with experience and proven 
leadership. AM’s new management 
team, substantially complete, 
represents this desired blend of 
experienced senior executives with 
young managers who possess im¬ 


pressive potentials for handling 
greater responsibilities in the fu¬ 
ture. 

During the past 18 months, 29 
new management personnel have 
joined the ranks of the top 62 
managers in the Company. This 
infusion of new blood has had a 
positive effect on the revitalization 
of AM and has resulted in a lower¬ 
ing of the average age of AM 
Corporate Officers and general 
managers from 52 to 49. The 62 
senior men average 19 years of 
managerial experience. 

The attention directed to man¬ 
agement development in fiscal 
1972 did not detract from AM’s 
interest in its employees in gener¬ 
al. An improved employee benefit 
program was installed during the 
year, for example. It liberalizes 
hospital, surgical and medical in¬ 
surance coverage, increases the 
amount of group life insurance and 
accidental death and dismember¬ 
ment insurance paid wholly by 
AM, adds new insurance plans and 
makes significant improvements 
to the pension plan. 

AM employees all over the world 
are responding to the challenges 
of operating a worldwide company 
in the Seventies. An atmosphere 
is provided which enables all em¬ 
ployees to expand their individual 
capabilities to achieve greater per¬ 
sonal satisfaction and reward. In 
1973, there will be increased em¬ 
phasis on manpower development 
and training. 

Several major organizational 
changes were implemented in fis¬ 
cal 1972, as part of the move 
toward greater operating efficiency 

jW\rv-v-z?> 

Frank H. Woods 
Chairman of the Board 


for the longer term. Additional 
changes may be expected in fiscal 
1973 and later years, as AM comes 
more closely to grips with its busi¬ 
ness challenges and adapts to 
changes in the business environ¬ 
ments in the United States and 
abroad. 

During the year, two members 
left the Board of Directors and 
four new directors were elected. 
The number on the Board was in¬ 
creased to 12, nine of whom are 
outside directors. 

Special mention must be made of 
our appreciation of the outstanding 
services of Philip M. Aitken, an AM 
director for 14 years, who retired in 
April upon reaching the mandatory 
retirement age of 70. 

The four new board members are 
Dr. Paul E. Gray, Chancellor of 
Massachusetts Institute of Tech¬ 
nology; William R. Driver, Jr., 
partner in Brown Brothers Harri- 
man & Company and two Execu¬ 
tive Vice Presidents—John C. 
Martin, who is in charge of the 
U.S. operations and William J. 
Ledbetter, who is in charge of the 
international operations and over¬ 
seas subsidiary companies. 

Our employees performed in an 
effective manner to bring about the 
turnaround in fiscal 1972. We will 
continue to ask maximum effort in 
the coming year and are confident 
that challenges for individual 
growth and increasing responsi¬ 
bility will be met in a way which 
again will provide for rapid and 
substantial corporate progress. 

September 6,1972 


Charles L. Davis 
President and 
Chief Executive Officer 
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REPORT OF U.S. OPERATIONS 


1972 Sales by Division 



The bar illustrates 1972 sales by 
AM divisions. In order of volume, 
the chart shows: 


INTERNATIONAL 

OPERATIONS 

—33%: manufacturing and market¬ 
ing of all major AM products outside 
the United States. 




MULTIGRAPHICS 

DIVISION 

—32%: copying machines, offset 
duplicators and total copy systems 
integrating the two reproduction 
processes. 


ADDRESSOGRAPH 

DIVISION 

— 15%: data recording systems 
ranging from plastic credit cards to 
computer input equipment; general 
data writing equipment including 
addressing and other repetitive 
writing systems. 


BRUNING DIVISION 

—13%: reproduction equipment, 
supplies and services primarily for 
the engineering and architectural 
market including a broad line of 
diazo copying machines; diazo 
microfilm and micrographic 
products. 



VARITYPER DIVISION 

—5%: machines for the composition 
of body copy and display type in¬ 
cluding high-speed automated 
phototypesetting equipment for in- 
plant, commercial graphic arts and 
publishing. 


BUCKEYE DIVISION 


— 1%: business machine and 
general office supplies including 
typewriter and computer ribbons, 
ink and carbon paper products. 


GRAPHICS SERVICE 
OPERATION 

—1%: reproduction services in 
10 cities. 



GRAPHICS 

PRODUCTS 


AM has an expanding stake in 
reprographics equipment, supplies 
and services. Reprographics—the 
technology of transferring images 
from one medium to another—is 
one of the fastest growing segments 
of the business equipment industry. 
The total market for these prod¬ 
ucts exceeds $4 billion a year, and 
could well double to $8 billion or 
more by 1980. 

The Company, already a leading 
manufacturer and marketer of 
offset lithographic equipment, 
copiers and diazo reproduction 
equipment for the business mar¬ 
ket, is vigorously broadening its 
capabilities to compete in a wider 
portion of the total market spec¬ 
trum. The major steps being taken 
to carry out this objective are dis¬ 
cussed in the reports that follow. 

During 1972 the Company’s ef¬ 
forts in the U.S. market for graph¬ 
ics were conducted primarily by 
the Multigraphics, Bruning, and 
Buckeye Divisions, the Graphics 
Service Operation and the Graph¬ 
ics Research and Development 
Center. Effective at the beginning 
of fiscal 1973, on August 1, 1972, 
the Buckeye Division was replaced 
by the Graphics Service and Sup¬ 
plies Division. 

The Graphics Service and Sup¬ 
plies Division was organized to 
provide equipment maintenance, 
parts and service to the Company’s 
equipment customers, and to mar¬ 
ket a full line of graphics supplies. 
GSS is a combination of the former 
Buckeye Division and service de¬ 
partments of the Multigraphics 
and Bruning Divisions. This new 
division is intended to become a 


vital part of the Company’s do¬ 
mestic operations. 

Quest Manufacturing Company, 
a Chicago graphics supplies dis¬ 
tributor, was acquired in July to 
add distribution strength to the 
new division. 



MULTIGRAPHICS 

DIVISION 


1972 was an excellent year for 
the Multigraphics Division. The 
successful introduction of the AM 
5000 high-speed copier and the 
continued growth in shipments of 
the Total Copy System helped to 
bring about an increase in sales. 
This increase, combined with the 
effective reorganization of field 
operations and other cost reduction 
measures, resulted in higher profits 
as well. 

The AM 5000 copier, introduced 
to the U.S. market in December, 



AM 5000 medium-volume copier received 
favorable acceptance in its first year. 
Multigraphics Division stepped up produc¬ 
tion to meet increased demand in the third 
quarter. 
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is the fastest, most reliable, high¬ 
est quality copier ever produced 
by AM. It is being successfully 
marketed to both small and large 
firms and organizations with single 
as well as multiple installations. 

The increase in Total Copy Sys¬ 
tem revenues was due to the record 
number of placements. It is antici¬ 
pated that an innovative pricing 
program begun in 1972, which will 
stimulate rentals as well as pur¬ 
chases, will ensure continuation 
of this trend. The TCS, which 
combines an electrostatic plate- 
maker with an offset duplicator, 
satisfies the strong customer de¬ 
mand for offset quality at minimum 
cost. It is also significant to note 
that in a majority of these place¬ 
ments, the TCS replaced competi¬ 
tive systems. 

In an effort to maintain and 
expand its position in the U.S. 
copying and duplicating field, Mul¬ 
tigraphics has several major re¬ 
search and engineering programs 


under way to develop new prod¬ 
ucts. To accelerate these new 
product programs in 1972, the 
Division took two important steps. 

The first step was a twofold ex¬ 
pansion of plans to enter the plain 
paper segment of the copier mar¬ 
ket with a broad family of machines 
ranging from desk-top to high¬ 
speed console models. These plans 
included more internal research 
and development programs and the 
acquisition of new technology 
through the signing of technical 
assistance and licensing agree¬ 
ments with Canon, Inc., a leading 
Japanese producer of plain-paper 
copiers. 

These agreements give AM 
manufacturing and marketing 
rights to Canon copying technol¬ 
ogy in the Western Hemisphere, 
Western Europe, Africa and Aus¬ 
tralia and provide for exchange of 
technical information on future de¬ 
velopments. Multigraphics expects 


to introduce the first of a series of 
new products utilizing this tech¬ 
nology during the coming year. 

In conjunction with these efforts, 
the Graphics Research and Devel¬ 
opment Center is making signifi¬ 
cant progress in its internal re¬ 
search and development programs 
in plain-paper technology which 
will be the basis for a second series 
of plain-paper copying machines. 

The second significant step, a 
marketing agreement with two 
European duplicator manufactur¬ 
ers, Rotaprint Ltd., England, and 
Rotaprint, GmbH, Germany, ex¬ 
tends the range of Multigraphics’ 
duplicator product line, thereby en¬ 
hancing further its leading position 
in this market. Five new Rotaprint 
duplicators will be introduced in 
the United States in the coming 
year. The first, a table-top model, 
is due in October. 

Also scheduled for shipment 
early this fall is the redesigned 
Total Copy System, adding exterior 
styling changes and improved per¬ 
formance features to the present 
TCS. 

With the rapid strides completed 
in 1972strengtheningfield manage¬ 
ment, production operations and 
intensifying product development, 
Multigraphics Division made sig¬ 
nificant headway toward its goal 
of becoming the supplier of the 
industry’s broadest line of repro¬ 
graphic systems. The increasing 
tempo of new-product introduc¬ 
tions in 1973, together with new 
technological capabilities, brighten 
prospects for Multigraphics to 
register further gains in market 
position. 



New design features and performance improvements are stressed in Total 
Copy System II being introduced this fall for high-volume reproduction ap¬ 
plications by the Multigraphics Division. 
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■ BRUNING 
DIVISION 

The Bruning Division celebrated 
its 75th year with increased sales 
and profits in its basic business— 
graphic communications equip¬ 
ment and supplies for the engineer¬ 
ing field. 

The continued high level of cus¬ 
tomer acceptance of the PD-80 
table-top dry convenience engi¬ 
neering copier was a major contrib¬ 
utor to that increase. Renting for as 
little as $1 a day, the PD-80 has 
created many new markets and 
customers while finding new appli¬ 
cations such as check prints in the 
basic engineering marketplace. 
With more than 8,000 machines 
sold or leased in the two years 
since its introduction, the PD-80 
is one of the most successful graph¬ 
ic products in Bruning’s history. 


Another highlight was the in¬ 
troduction of the Bruning 875 dry 
diazo whiteprinter. The automati¬ 
cally controlled 875 features more 
operator conveniences and safe¬ 
guards than any other whiteprinter 
and can turn out 42-inch-wide dry 
copies of drawings, tracings and 
prints at speeds up to 80 feet per 
minute. The top-of-the-line 875 is 
meeting favorable customer re¬ 
action and is a reflection of 
Bruning’s continued commitment 
to leadership in the engineering 
graphics marketplace. 

1972 was also an important year 
for Bruning in another marketplace 
—micrographics. Significant steps 
were taken to improve and expand 
its position in this dynamic and 
rapidly growing field. To reach its 
goal of becoming a leader in the 
production of micrographic equip¬ 
ment for the distribution of stored 
business information, Bruning has 
developed a new roll-film enlarger 


printer and a microfiche enlarger 
printer, both of which will be intro¬ 
duced in 1973. 

Additional steps were taken to 
further strengthen the Division’s 
position in micrographics. In May, 
Bruning acquired an option from 
Zeutschel Systems, a German 
microfilm equipment company, for 
world manufacturing and market¬ 
ing rights outside of Western 
Europe on two special advanced 
aperture card readers and an entire 
family of conventional aperture 
card and microfiche readers. 

On August 1, Bruning acquired 
the assets and product line of the 
Microfilm Division of Kleer-Vu 
Industries, Inc., with plants in 
Broomall, Pennsylvania, and 
Menlo Park, California. Kleer-Vu 
products included in the acquisi¬ 
tion are microfilm and microfiche 
duplicating equipment and sup¬ 
plies for computer output micro¬ 
film, microfilm publishing and 



New Bruning 875, a large automatic diazo whiteprinter, was introduced by 
Bruning Division in March. Numerous operator conveniences and safety 
features are incorporated in the top-of-the-line system, which reproduces 
engineering drawings up to 42 inches wide at the rate of 80 feet a minute. 


OP 40 microfilm duplicator, shown enlarging documents at 
United Air Lines, Chicago, was one of the micrographics 
products acquired by AM in purchase of assets of the Micro¬ 
film Division of Kleer-Vu Industries, Inc. In fiscal 1973 
Bruning Division will make and market other Kleer-Vu- 
developed microfilm products and supplies. 
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engineering drawing markets 
worldwide. 

Through external as well as 
internal development, and with a 
broadening customer base, Brun- 
ing expects to speed its growth 
markedly in 1973. 

BUCKEYE 
DIVISION 

The Buckeye Division suffered 
from adverse economic conditions 
in the forms and repetitive writing 
industries which depressed the 
market for a major portion of its 
products during the first half of 
fiscal 1972. However, this situation 
brightened considerably in the 
fourth quarter and a normal mar¬ 
ket is expected in fiscal 1973. 

In its traditional markets for 
high quality film ribbons, carbon, 
heat transfer papers and machine- 
readable inks, Buckeye is a recog¬ 
nized leader. However, in order to 
establish a stronger position in the 
graphics market. Buckeye is evolv¬ 
ing into a broad based graphics 
supply organization, capable of 
providing a complete line of sup¬ 
plies for the transfer of ink from 
one surface to another. In keeping 
with these widened market hori¬ 
zons, Buckeye is moving forward 
in technology, product development 
and marketing to hasten this evo¬ 
lution. 

Technological trends in the 
graphics supplies industry in 1972 
continued toward the development 
and marketing of more sophisti¬ 
cated products. In line with these 
trends, Buckeye is increasing its 
flow of new products through more 
emphasis on research and de¬ 
velopment. To meet the rising de¬ 
mands for improved clarity, quality, 
and handling ease of ribbons for the 


fast growing optical and magnetic 
scanning markets, Buckeye im¬ 
proved its production capabilities 
and methods. Additionally, Buck¬ 
eye’s marketing efforts continue 
to focus on expansion of direct 
sales to the retail market while 
continuing to maintain its office 
supply outlets and wholesalers. 

1973 should be a good year for 
the graphics supplies industry as 
the original equipment market 
strengthens and Buckeye, as part 
of the newly formed Graphics Ser¬ 
vice and Supplies Division, should 
benefit greatly. 

Graphics Service 
Operation 

During fiscal 1972, AM consoli¬ 
dated the customer services sup¬ 
plied for many years by three 
product divisions—Bruning, Multi¬ 
graphics and VariTyper—into a 
newly organized Graphics Service 
Operation. 


The restructured operation pro¬ 
vides a broad range of reproduc¬ 
tion services from AM Graphics 
Centers in ten metropolitan areas. 
The AM Centers are dedicated to 
developing improved systems and 
techniques for meeting customers’ 
graphics and reproduction require¬ 
ments. New approaches and new 
products are explored under pro¬ 
duction conditions in an increased 
effort to ease industry’s paperwork 
problems. 

Among the services offered by 
AM Centers are copying, duplicat¬ 
ing, whiteprinting, micrographics, 
photo-platemaking and cold-type 
composition. 

Modern Blue Print Company, 
Inc., a leading reproduction ser¬ 
vices company in the Boston area 
for 60 years, was acquired by AM 
in June, and became a part of the 
Graphics Service Operation. 



New graphics reproduction center was opened in Sheraton Cleveland Hotel to 
serve downtown Cleveland market for walk-in copying services. It is one of 
several such centers opened by Graphics Service Operation in 1972. 
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DATA 

PRODUCTS 


During fiscal 1972 the Company 
continued its movement into 
growth segments of the informa¬ 
tion handling and processing mar¬ 
kets through new technology. This 
effort was carried out in the U.S. 
primarily by the Addressograph, 
VariTyper and Documentor Divi¬ 
sions and the Data Systems 
Technology Center. 

Through its Addressograph Divi¬ 
sion AM has long experience in 
capturing source data and putting 
it in a form better suited for auto¬ 
matic handling, and equally well- 
established products performing 
similar functions necessary to 
automating composition of the 
printed word are offered by the 
VariTyper Division. 


In both of these segments of the 
information handling market 
—transaction-oriented systems 
and printing and publishing sys¬ 
tems—AM is building capabilities 
for growth and expansion through 
digital electronic and computer 
systems technology. Special em¬ 
phasis is being placed on the appli¬ 
cation of this technology to the 
retailing, manufacturing, hospital 
and publishing markets, where 
AM enjoys a broad customer base. 

An example of this new thrust 
is the group’s 1972 entry into 
electronic point-of-sale terminals 
with two separate lines marketed 
to the fast-food restaurant market. 
One of the lines, the Documentor, 
utilizes a mini-computer as a cen¬ 
tral processor. It is designed and 
manufactured by the new Docu¬ 
mentor Division, formed in June 
1972 following acquisition of 
Documentor Sciences Corporation. 
The other line, called the Ad¬ 
dressograph Menu-Riter, is mar¬ 
keted under an agreement with the 


manufacturer, TRW Data Systems 
Inc. The combination of these 
lines is expected to provide a 
profitable platform for entry into 
other markets such as the advanced 
transaction-oriented systems mar¬ 
ket. 

The Company is continuing to 
look for new ways and oppor¬ 
tunities to accelerate AM’s growth 
and profitability in the data col¬ 
lection and conversion and print¬ 
ing and publishing market. 

ADDRESSOGRAPH 
DIVISION 

During 1972 the Addressograph 
Division suffered a 4.6 per cent 
decline in sales. The decline re¬ 
sulted primarily from the discon¬ 
tinuation of the AM 6000 Key Entry 
System and decreasing sales of re¬ 
petitive data writing products. 

In spite of the decline in sales, 
and a strike at the main Cleveland 
plant during the first 40 days of 




Advanced line of data collection systems utilizing a mini¬ 
computer as the central processor were acquired in the 
purchase of the assets of Documentor Sciences Corpora¬ 
tion June 15. The terminals, designed and manufactured 
by AM’s new Documentor Division, are sold by the Ad¬ 
dressograph Division to the food service and lodging 
industries. 



Addressograph Division’s entry into point-of-sale 
terminals was made in April with the introduction of Menu- 
Riter System 1300, an electronic management control 
system for fast-food restaurants. 
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the fiscal year, operating perform¬ 
ance improved as steps were taken 
to reduce manufacturing, selling 
and distribution costs and to dis¬ 
continue several unprofitable 
products. Important features of the 
cost reduction program were the 
closing down of one manufacturing 
facility, the consolidation of sever¬ 
al branch offices and a reorgani¬ 
zation of the manufacturing, mar¬ 
keting and product management 
functions. 

With a long-range goal of attain¬ 
ing an increasing presence in 
information processing, Addresso- 
graph is well along in its transition 
to products and technology better 
suited to its marketplace. Capa¬ 
bilities are being improved in many 
functional areas to match the po¬ 
tential of our long-standing busi¬ 
ness. 

In line with AM’s emphasis on 
research and engineering, Addres- 
sograph strengthened reliability, 
electronics and computer system 
areas with the addition of profes¬ 
sional engineers and scientists and 


the expansion of its laboratory 
and test facilities. A new product 
assurance staff was set up to im¬ 
prove the timeliness and operating 
performance of new products. 

Addressograph’s marketing ac¬ 
tivities are expanding with major 
thrusts in several different but 
related fields. One of the most im¬ 
portant areas is in upgrading and 
expanding the broad line of source 
data automation equipment to 
provide a single-source for data 
input systems. Addressograph al¬ 
ready uniquely provides key ele¬ 
ments for such systems—plastic 
cards, forms, data recorders and 
optical code scanners. 

Another significant area of em¬ 
phasis with outstanding growth 
potential is on-line computer ter¬ 
minals for data-gathering, credit 
authorization and other commer¬ 
cial and industrial applications. 
Field tests of a prototype terminal 
capable of reading magnetically 
encoded credit cards were suc¬ 
cessfully completed with one of 


the largest bank credit card issuers 
and a major retailer in the New 
York area last winter. This has pro¬ 
vided essential market and sys¬ 
tems information which will be 
used in further development of a 
new line of advanced Addresso¬ 
graph terminals. 

Addressograph’s position of lead¬ 
ership in data collection devices 
was enhanced by the development 
of new data recorders for special 
applications. In June, the Division 
received a $2.5 million order from 
the U.S. Postal Service for 56,000 
special purpose data recorders. 
These recorders will be used in an 
improved money order system de¬ 
signed to aid the public by reducing 
issuance time, by offering a paper- 
check-style money order and an 
improved customer receipt. For 
the Postal Service, the system will 
improve and simplify administra¬ 
tive procedures, provide more ac¬ 
curate and timely managerial 
information, improve protection 
against criminal incursions and 
reduce costs. 



Easy Riter 365 is Addressograph Division's new automatic addressing 
machine designed for the small-list mailer. The unit addresses all 
standard sizes of envelopes at the rate of 3,500 an hour from embossed 
plastic plates available in five colors for visual selection. 



New 14-800 Series Data Recorder provides high-quality impressions 
for more accurate processing of billing data by optical character 
recognition systems. A shifting platen prints the credit card on the 
forward stroke and the auxiliary plates and dater on the return 
stroke. One of the first retail customers is S.S. Kresge Company’s 
K Mart discount chain. 
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Also in 1972, Addressograph 
began volume production of plastic 
credit cards with a magnetically 
encoded stripe on the back of the 
card containing customer identi¬ 
fication information that can be 
used to reduce losses occurring 
through fraud and theft. 

Another new field entered by Ad¬ 
dressograph in 1972 was the point- 
of-sale transaction terminal market. 
The first product, an electronic 
form reading terminal called the 
Menu-Riter System 1300, is de¬ 
signed to simplify order handling 
and provide better inventory con¬ 
trol for fast-food restaurants. 
Announced in April, the Menu- 
Riter met favorable market accep¬ 
tance in the U.S. and will be 
introduced in Canada this fall. 
Systems to be released later in 1972 
are designed to reach a wider seg¬ 
ment of the rapidly evolving point- 
of-sale terminal market. 

To be introduced in fiscal 1973 
is a new concept in addressing sys¬ 
tems, the Easy Riter 365. This low- 
cost, table-top automatic machine 
fills a gap in the repetitive data 
writing product line. It will meet 
the addressing requirements of 
thousands of small and medium 
size businesses and organizations, 
as well as the decentralized re¬ 
quirements of large businesses and 
government. The Easy Riter is also 
expected to encourage the sales of 
peripheral equipment, as well as 
associated supplies and files. 


The Addressograph Division is 
continuing to implement plans for 
broader participation in data col¬ 
lection and conversion systems 
markets and for new products in 
repetitive writing markets. How¬ 
ever, these plans call for a signifi¬ 
cant increase in research and de¬ 
velopment expenditures, and, due 
to the time lag between expendi¬ 
tures and product introductions, 
1973 results will not be appreci¬ 
ably better than 1972. 

An improved tone in labor rela¬ 
tions became evident late in the 
year. A face-to-face employee com¬ 
munications program called “Let’s 
Talk” was introduced at the main 
Cleveland plant, and serious 
grievances fell markedly. 


VARITYPER 
DIVISION 

The VariTyper Division con¬ 
tinued to strengthen its position 
in the growing phototypesetting 
field while maintaining its lead¬ 
ership in direct impression and 
photolettering equipment. Sales 
in fiscal 1972 were slightly below 
a year ago. 

The AM 707, 744 and 747 photo¬ 
typesetters, announced late in 
fiscal 1971, have been well ac¬ 
cepted in the entire spectrum of 
typesetting markets from news¬ 



papers and magazines to adver¬ 
tising typographers, printers, 
in-plant print shops and govern¬ 
ment. They will be joined in 1973 
by the AM 748, a unit similar to 
the AM 744, but with significantly 
expanded capabilities. 

In 1972 VariTyper added to its 
phototypesetting input line with 
the acquisition of the Graphic 
Equipment Division of Fairchild 
Camera and Instrument Corpo¬ 
ration. Products acquired were 
Electro/Set electronic perforat¬ 
ing keyboards, Teletypesetter 
mechanical perforators and tape- 
operating units for automated 
operation of hot metal linecasters 
and the Comp/Set graphic arts 
computer system. All are highly 
regarded in the newspaper field. 



LaDua Inc. in Lakewood, Ohio speeds com¬ 
position of type for books, pamphlets, 
brochures and other printed materials with 
aid of AM 747 high-speed phototypesetter. 
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Production of the former Fair- 
child products is at VariTyper’s 
East Hanover facility. 

At year’s end Harold N. Morris 
was named vice president and 
general manager of the division, 
succeeding Jack M. Lewis, who 
resigned. Morris has more than 
20 years of experience in manu¬ 
facturing and engineering in the 
instrumentation and computer 
fields. 

Throughout the year, engineer¬ 
ing and product staffing were 
intensified, adding the skills 
needed in digital electronic devel¬ 
opment and production to ensure a 
new product stream. The division 
is well along in making the tran¬ 
sition from a mechanical to a 
digital electronic products 
supplier. 


New marketing techniques were 
successfully implemented at Vari- 
Typer with a series of seminars 
during the fall in seven major 
cities to acquaint prospective 
customers with new developments 
in phototypesetting. In the spring 
followed three “mini business 
shows” of phototypesetting equip¬ 
ment which traveled to 37 cities. 

The basic concept of photo¬ 
typesetting at VariTyper con¬ 
tinues to be the development of a 
single source of responsibility for 
complete, integrated systems with 
full software, training and local 
service support. Coupled with 
growing reliance on in-house de¬ 
sign and manufacture, this con¬ 
cept should pay increased returns 
as the market expands. 


While much emphasis has been 
placed on phototypesetting prod¬ 
ucts, VariTyper plans to continue 
its leadership in the direct impres¬ 
sion and photolettering lines. 
Composition of ruled business 
forms and mechanical lettering on 
engineering drawings stand out as 
leading applications for these 
product lines. A new Headliner 
will be introduced in fiscal 1973, 
extending VariTyper’s position in 
photolettering machines for dis¬ 
play type. It will feature improve¬ 
ments in operating ease and film 
processing speed. 

Education represents a special 
market for VariTyper. As voca¬ 
tional schools move into new 
technologies, and with greater 
recognition of the need for truly 
meaningful vocational training, 
many schools are installing photo¬ 
typesetting systems similar to 
those that students will encounter 
in vocational pursuits. VariTyper 
equipment is widely used for this 
purpose and the Division continues 
to work closely with educators in 
this field. 

Increased productivity is a 
watchword in the type-composi¬ 
tion market that VariTyper 
serves. Positioned to satisfy that 
need through an expanded prod¬ 
uct line and one of the industry’s 
strongest sales and service or¬ 
ganizations, VariTyper sees its 
growth accelerating in fiscal 1973. 



Electro/Set 430 input keyboards prepare newspaper and advertising copy on 
punched paper tape that drives phototypesetting equipment at Akron Beacon 
Journal. Electro/Set line was one of those products and services acquired by AM 
in purchase of Fairchild Graphic Equipment Division in February 1972. 
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REPORT OF INTERNATIONAL OPERATIONS 


OO 

The International Division 
made good progress in its first full 
year as an autonomous entity of 
the Company. 

Sales rose to $142.1 million, an 
all-time high and a 5.6 per cent in¬ 
crease over the previous record set 
last year. Economic conditions in 
several major AM markets soft¬ 
ened early in fiscal 1972, affecting 
first-half results. However, some 
strengthening began to appear late 
in the year, and the Division turned 
in an improved performance in the 
second half. 

The year was marked by con¬ 
tinued growth in demand for 
many AM products, especially for 


plastic credit cards and data re¬ 
corders for the petroleum, bank¬ 
ing and retail industries in most 
major markets and for Total 
Copy Systems and duplicating 
products in Europe. Steadily ris¬ 
ing interest in phototypesetting 
equipment, especially within the 
European in-plant printing indus¬ 
try, also was noted. 

To capitalize on its potential 
for consistent growth, the Inter¬ 
national Division took several im¬ 
portant steps to strengthen its 
engineering, manufacturing, 
marketing and service capabili¬ 
ties during the year. 

—A new product engineering 
center was opened in Liege, Bel¬ 
gium to serve all of Internation¬ 
al’s subsidiaries and branches. Its 
growing staff initiated numerous 
product development studies to 
enlarge the Division’s ability to 
answer local market require¬ 
ments. 


—Long-range product planning 
was accelerated and marketing 
initiated or intensified in several 
nations. Division plans call for 
growth through expansion of 
sales of current products, intro¬ 
duction of more new products, 
improved distribution and open¬ 
ing of new markets. 

—A realignment of overseas 
production resources was con¬ 
ceived to better and more effi¬ 
ciently serve changing market 
requirements and growth rates. 
New roles were assigned to four 
European plants. 

—The Hemel Hempstead, Eng¬ 
land, factory was designated as 
the future primary source of du¬ 
plicating products, and of piece 
parts for assembly programs at a 
number of the Division’s plants 
throughout the world. 


i m l 



New PD-600 pressure diazo photoprinting machine developed 
exclusively for overseas markets in 1972 turns out engineering 
drawings in a British factory in Hemel Hempstead, England. 
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—The Sprendlingen, West Ger¬ 
many factory, 10 miles from 
Frankfurt, will become the chief 
source of new copier manufactur¬ 
ing, beginning with the AM 5000 
early in 1973. 

—The Liege, Belgium plant is 
now the principal source for 
small Addressograph products 
such as data recorders and plastic 
credit cards. 

—The Emmen, Netherlands, 
factory will act as the worldwide 
source for Teletypesetter input 
devices for tape-operated photo¬ 
typesetting and linecasting ma¬ 
chines, and as the European 
source for input keyboards and 
other type-composing equipment. 
In addition Emmen will supply 
electronic power supplies, sub- 
assemblies and components to its 
sister factories. The factory was 
part of the Fairchild Graphic 
Equipment Division assets ac¬ 
quired by AM in February. 


The Aldershot and Weybridge, 
England, plants will continue as 
the sources of engineering draw¬ 
ing products and electrostatic 
paper and masters, respectively. 

Also, electrostatic paper coat¬ 
ing operations were realigned in 
Canada, England, and Belgium 
to minimize import duties, taxes 
and transportation costs where 
possible. 

To improve product sourcing in 
existing plants, the Division be¬ 
gan manufacturing credit cards 
and data recorders at Liege, and 
made plans to assemble Multilith 
1250 duplicators in Brazil, the 
latter products for distribution to 
Latin America and the Far East. 

Products entering distribution 
outside the United States in 1972 
were the AM 5000 copier and—the 
low-cost 14-800 series data re¬ 
corder developed in the U.S., and 
the PD-600 and PD-360 metric¬ 
sized diazo copiers developed by 


the British subsidiary. Engineer¬ 
ing drawing products were intro¬ 
duced in Australia. 

To expand into new markets, 
AM formed a subsidiary—its 23rd 
—in Singapore in April to serve 
Southeast Asia, and also began 
direct sales to Eastern European 
nations. 

Early in fiscal 1973, Interna¬ 
tional plans to start distribution of 
Addressograph 1300 terminals, 
seven additional data recorder 
models and VariTyper’s 747 photo¬ 
typesetter. 

Through accelerated product 
development and marketing acti¬ 
vities, realigned manufacturing 
resources and broader market 
coverage AM’s International 
Operations are being positioned to 
capitalize on their growth potential 
in the coming year. 



ADR-1 Data Recorder developed in Europe provides fast, ac¬ 
curate record of ski-lift usage. Unit also is designed to control 
New fonts for phototypesetting equipment sold in Europe is one of the new access to restricted industrial areas, monitor traffic in parking 

international type-design capabilities started by AM International in 1972 at facilities and record patrons in military commissaries, 

European regional headquarters near The Hague, The Netherlands. cafeterias and libraries. 
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RESEARCH, DEVELOPMENT AND ENGINEERING 


AM strongly believes a sophis¬ 
ticated research and develop¬ 
ment function is necessary to 
speed the flow of new technol¬ 
ogy, concepts and methods if 
plans for expansion in worldwide 
graphics and data communica¬ 
tion markets are to be successful. 
Our commitment to that belief 
was made clear in the past year. 

AM has two research centers for 
advanced research and develop¬ 
ment and six product engineering 
laboratories and departments. 
These eight facilities employ more 
than 1,000 scientists, engineers, 
technicians and administrative 
support personnel, an increase of 
nearly 50 per cent in the last year. 
The number of scientists and engi¬ 
neers with advanced degrees more 
than doubled. Worldwide, nearly 
6 per cent of all AM employees are 
now engaged in research, develop¬ 
ment, test or evaluation functions. 


In conjunction with these in¬ 
creased manpower levels, the re¬ 
search and engineering budget 
grew 34 per cent to $21.2 million 
in fiscal 1972 and a similar in¬ 
crease is planned in fiscal 1973 to 
ensure continuing technical prog¬ 
ress. 

At the Graphics Research and 
Development Center near Cleve¬ 
land, interdisciplinary teams of 
researchers carry out investiga¬ 
tions and conceive systems to ad¬ 
vance reprographics technology. 

Developments are under way 
at the graphics center in several 
carefully selected areas impor¬ 
tant to AM’s future—photocopy, 
electrophotographies, lithograph¬ 
ic and micrographic systems. 
These developments are supported 
by in-depth staffing in the fields 
of photochemical reaction phe¬ 
nomena, solid-state physics of 


photoconductors, materials tech¬ 
nology, chemical and physical sci¬ 
ences, supplies and electrome¬ 
chanics. 

The newly named Data Systems 
Technology Center in Cambridge, 
Massachusetts, formerly known as 
the Cambridge Research Labora¬ 
tory, supports the Company’s 
work in the information handling 
and processing markets. Its 
primary mission is to study the 
operational needs of the retailing, 
health care and printing and pub¬ 
lishing industries and to bring 
innovative system concepts and 
new technologies to bear in meet¬ 
ing those needs. 

The secondary role of DSTC is 
to serve as a product develop¬ 
ment center for those new AM 
products requiring strong skills 
in electro-optics and in the inter¬ 
relationship of the operator to the 
equipment. Examples are optical 
character page and document 
readers and information displays. 



Energy profile of an argon-ion laser beam is examined at the Data Systems 
Technology Center. An exact knowledge of such information is necessary to 
design suitable collimating and focusing optics for electro-optical devices 
such as retail transaction systems, OCR scanners and electronic printers. 



Self-scanning detector array, no larger than a thumbtack, 
is studied at Data Systems Technology Center. Performing 
most of the functions of a television camera tube, the solid- 
state electronic device could be adapted to reducing cost 
and complexity of future AM optical scanning systems. 
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While the two centers focus 
generally on long-range technol¬ 
ogy, the product engineering staffs 
of the divisions concentrate on full 
product development and improve¬ 
ment programs to meet near-term 
customer needs. The new and ex¬ 
panding International Engineering 
Center in Liege, Belgium, carries 
out the same requirements for 
International Operations. 

Overall coordination of techni¬ 
cal activities is achieved by 
carefully maintained technical 
planning and control programs. 

An International Engineering Center was opened at Liege, Belgium in 1972 to 
serve customer requirements in major markets outside the United States. The 
Liege engineering staff is expected to nearly double in fiscal 1973. 




Wiring of solid-state electronic integrated circuits to be 
utilized in the control panel of a new office machine under 
development at AM’s Graphics Research and Development 
Center requires precision in assembly. 



Resolution tests on an experimental combination of lenses for a 
current research program are conducted in the reprographic 
systems laboratory at the AM Graphics Research and Development 
Center in Warrensville Heights, Ohio. 
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FINANCIAL REVIEW AND SUMMARY OF ACCOUNTING POLICIES 


The major accounting principles and practices fol¬ 
lowed by AM are presented herein (in italics) to assist 
the shareholder and other interested readers in 
evaluating the consolidated financial statements and 
other data presented in this report. 

SALES 

Worldwide sales of $435,670,000 in fiscal 1972 
were $23,365,000 or 6% ahead of the prior year’s 
total of $412,305,000. Service billings and rental 
revenues amounted to $96,733,000 or 22% of total 
1972 revenue compared to $95,586,000 or 23% the 
previous year. The contribution of each AM division 
to total sales for both 1972 and 1971 is shown below: 


(In Millions) 


1972 1971 


International Division 
Multigraphics Division 
Addre88ograph Division 
Bruning Division 
VariTyper Division 
Buckeye Division 
Graphics Service Operation 


$142.1 or 33% 
140.7 or 32% 
65.7 or 15% 
55.0 or 13% 
22.3 or 5% 
6.5 or 1% 
3.4 or 1% 


Total AM Sales 


$435.7 


100 % 


$134.6 or 33% 
127.7 or 31% 

68.9 or 17% 

52.9 or 13% 
22.4 or 5% 

5.8 or 1% 


$412.3 100% 


EARNINGS 

Consolidated net income in fiscal 1972 amounted 
to $16,649,000 or $2.07 per share. Income in 1971, 
before unusual inventory write-offs and an extraordi¬ 
nary charge, amounted to $13,437,000 or $1.67 per 
share. 

The improved earnings in 1972 resulted primarily 
from the increase in sales coupled with a successful 
cost control program and were achieved in spite of a 
significant increase in research, development and 
engineering expenditures and the costs associated 
with the restructuring of the Company’s operations. 


EARNINGS PER SHARE 

Net income per share of common stock is based on 
the weighted average number of shares of com¬ 
mon stock outstanding. 

There would be no material change in AM earn¬ 
ings per share from the conversion of convertible 
debentures and the exercise of stock options. 

DIVIDENDS 

AM paid quarterly dividends of $.15 per share in 
1972. Total cash dividends amounted to $4,823,000 or 
$.60 per share in 1972 compared to $6,431,000 or $.80 
per share in 1971. In the second quarter of fiscal 1971 
quarterly dividends were reduced from $.35 per share 
to $.15 per share. 


PRINCIPLES OF CONSOLIDATION AND 
INTERNATIONAL SUBSIDIARY DATA 

The consolidated financial statements include the 
accounts of all domestic and international subsid¬ 
iaries. The accounts of the international subsidi¬ 
aries have been translated at approximate rates of 
exchange prevailing at the end of their fiscal 
years (June 30) or at historical rates , where 
applicable. 

Profits or losses resulting from changes in the 
value of the U.S. dollar in relation to foreign 
currencies ate absorbed in the international oper¬ 
ations reserve and are not reflected in the income 
statement. 

The international operations reserve in the consoli¬ 
dated balance sheet and in the following table was 
established to absorb possible reductions of asset 
values caused by currency devaluations and for other 
possible foreign losses. It has been established from 
charges against income ($378,000 in 1972 and 1971) 
and from the net effect of exchange gains and losses. 
In fiscal 1972 devaluation of the U.S. dollar produced 
a gain of $1,339,000 and there was a loss of $868,000 
resulting from the deterioration of the British pound 
in the latter part of the year. 

The International Division, headquartered in 
Cleveland, includes all operations located outside the 
United States and is responsible for sales from 
domestic divisions to foreign dealers and customers. 
The following table summarizes the net assets of the 
International Division at June 30, 1972 and 1971 with 
operating data for the years then ended. 


1972 1971 


Current assets 

$ 88,943,000 

$ 84,139,000 

Current liabilities 

30,033,000 

35,703,000 

Working capital 

58,910,000 

48,436,000 

Other sundry assets 

5,682,000 

2,508,000 

Plant & equipment 

less depreciation 

18,236,000 

19,152,000 

Total 

82,828,000 

70,096,000 

Long-term debt 

21,454,000 

20,920,000 

Deferred income taxes 

93,000 

403,000 

International operations 

reserve 

2,902,000 

2,152,000 

Net assets employed by the 

International Division 

$ 58,379,000 

$ 46,621,000 

Net sales 

& operating revenues 

$142,054,000 

$134,602,000 

Net income 

$ 8,577,000 

$ 7,875,000 

Dividends received from 

international subsidiaries 

$ 4,755,000 

$ 2,210,000 
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INCOME TAXES 

Deferred and prepaid income taxes have been 
provided for timing differences between financial 
and tax reporting and relate primarily to invento¬ 
ry adjustments, leasing agreements , service con¬ 
tract obligations and depreciation expense. 

Estimated total taxes payable for the year ended 
July 31, 1972 are less than the amount provided by 
$4,437,000. In 1971 estimated total taxes payable 
exceed the amount provided by $4,261,000. 

The investment tax credit is recorded under the 
flow-through method of accounting as a reduction 
of the current provision for federal taxes . 

The investment tax credit amounted to $350,000 in 
1972 and was not significant in 1971. 

In both 1972 and 1971, the tax provision, expressed 
as a percentage of pretax income, is less than 
customary effective rates primarily because of gener¬ 
ally lower tax rates on the earnings of the interna¬ 
tional subsidiaries. 

EQUIPMENT LEASING AGREEMENTS 

Under the Company’s method of accounting , 
machines leased under certain long-term leases 
are treated as sales and the trading profit is 
recognized currently in the income statement. 
Related unearned finance charges are taken into 
income over the life of the leases. However , for 
federal income tax purposes , the Company has 
adopted the installment method of reporting in¬ 
come so that lease receipts are not taxed until the 
year received. Rental machines under short-term 
leases are included in plant and equipment. 

Finance charges taken into income amounted to 
$3,182,000 in 1972 and $2,799,000 in 1971. 

RESEARCH, DEVELOPMENT 
AND ENGINEERING 

Research , development and engineering costs are 
expensed in the year incurred. 

Research, development and engineering costs were 
up significantly over 1971 primarily as a result of 
accelerated new product development and acquisition 
programs. Expenditures totaling $21,154,000 in 1972 
were the highest in the history of the Company, and 
were 34% higher than the $15,817,000 spent in 1971. It 
is anticipated that there will be a further increase in 
research, development and engineering costs in 1973. 


DEPRECIATION 

The Company and its subsidiaries utilize the 
straight-line method of computing depreciation for 
financial reporting purposes. Where appropriate 
accelerated depreciation methods are used for 
federal income tax purposes, and provision is 
made for the resulting deferred taxes. 

Prior to 1971, the Company and its subsidiaries 
used principally the straight-line method of comput¬ 
ing depreciation for financial reporting purposes with 
accelerated methods for the balance. In 1971, the 
Company extended the straight-line method of depre¬ 
ciation to all depreciable property. This change 
increased net income for 1971 by $1,125,000 or $.14 per 
share. 

The provision for depreciation amounted to 
$13,293,000 in 1972 and $14,138,000 in 1971. 

PENSION COSTS 

Total pension expense includes , as to principal 
plans , current service costs plus amortization of 
prior service costs—over a thirty-year period. All 
pension expense accrued is funded . 

The Company and its subsidiaries have pension 
plans, both contributory and non-contributory, cover¬ 
ing substantially all of their employees. 

Pension expense for the years ended July 31, 1972 
and 1971 was $6,008,000 and $5,346,000 respectively. 

LEASES 

The Company and its subsidiaries operated at 
numerous locations under leases exceeding three-year 
terms and extending variously to 1994, having a 
minimum annual rental aggregating approximately 
$7,342,000 at July 31, 1972 and $6,771,000 at July 31, 
1971. The Company also pays taxes, insurance and 
other expenses related to most of the leased premises. 

MAINTENANCE AND REPAIRS 

Maintenance and repair costs are expensed as 
incurred. Costs of renewals and betterments are 
capitalized. 

ACCOUNTS RECEIVABLE 

In accordance with trade practice, installment 
accounts receivable due beyond one year are 
classified as current assets. 

Total installment receivables due beyond 
one year amounted to $6,301,000 at July 31, 1972 and 
$7,301,000 at July 31,1971. 
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INVENTORIES AND INVENTORY Amortization of intangibles amounted to $231,000 

ADJUSTMENTS an d $221,000 in 1971. 


Inventory values are 

determined on the basis of 

DEBT 



lower of cost—mainly first-in, first-out— 

-or market. 

1972 

1971 


1972 

1971 

9%% Debentures 

$60,000,0(X) 

$60,000,000 

Raw materials & supplies 
Work in process 

Finished parts, 

$ 12,970,000 
26,654,000 

$ 12,043,000 
25,543,000 

4 */i% Convertible 

guaranteed debentures 

Other debt 

15,000,000 

8,415,000 

15,000,000 

10,425,000 

machines & supplies 

73,127,000 

$112,751,000 

70,937,000 

$108,523,000 


$83,415,000 

$85,425,000 


The 1971 expense item of $16,253,000 represented 
unusual write-offs of inventory and related tools and 
dies resulting from the review, in that year, of various 
product programs. In both years, normal provision for 
inventory obsolescence is included in cost of products 
sold. 

CAPITAL EXPENDITURES 

Expenditures for the expansion and modification of 
facilities, including capital assets of businesses 
purchased, totaled $19,607,000 in 1972 compared to 
$19,011,000 in 1971. The additional investment of 
$9,176,000 in buildings and machinery was up 
$1,493,000 over 1971 additions, while expenditures for 
rental machines were $1,340,000 lower than the 
previous year. 

PROPERTY RETIREMENTS 


Under the provisions of the 9%% debentures due 
1995, the Company is required to make annual 
sinking fund payments of $3,000,000 in cash or 
debentures in 1977 through 1994. 

Under provisions of the 4%% convertible guaranteed 
debentures due 1988, 187,500 shares of the unissued 
common stock of the Company are reserved for 
conversion at $80 per share. Sinking fund payments 
of $1,500,000 in cash or debentures are due 1983 
through 1987 annually with the balance payable in 
1988. 

Interest rates payable on components of other long¬ 
term debt range from 5^2% to 8 l A%. 

Aggregate maturities of other long-term debt out¬ 
standing at July 31, 1972 are $463,000 in 1973, 
$270,000 in 1974, $76,000 in 1975, and $55,000 in 1976 
and in 1977. 


When assets are disposed of, the cost of the asset 
and related accumulated depreciation are removed 
from the accounts, and any gain or loss is 
reflected currently in earnings. 

INTANGIBLE ASSETS 

The Company has not written off any part of 
intangible assets acquired prior to fiscal 1971 . 
Intangible assets resulting from acquisitions 
completed in 1971 and 1972 and thereafter are 
being amortized over periods of forty years or less. 

In 1972, the excess of cost of businesses acquired 
over related net assets was increased as a result of the 
acquisition of the Graphic Equipment Division of the 
Fairchild Camera and Instrument Corporation, Mod¬ 
ern Blue Print Co., Inc., Quest Manufacturing Com¬ 
pany, and Documentor Sciences Corporation. These 
acquisitions were accounted for as purchases and the 
results of their operations since acquisition, which 
were not significant, have been included in the 
Company’s results. 


The Company’s domestic short-term requirements 
are covered by a $27,000,000 line of credit established 
in September, 1971 with several of the Company’s key 
commercial banks. As at July 31, 1972, no loans are 
outstanding against this line of credit. An interna¬ 
tional multi-currency line of credit of $10,000,000 has 
been established against which loans amounting to 
$3,698,000 and $5,212,000 were outstanding at July 
31, 1972 and July 31, 1971, respectively. Various local 
bank lines of credit have been established for interna¬ 
tional subsidiaries. 

CHANGES IN WORKING CAPITAL 

Working capital amounted to $190,163,000 at year 
end compared to $184,130,000 at the previous year 
end. Working capital generated from operations was 
utilized for the expansion and modernization of 
facilities, acquisitions, and the payment of dividends. 
Further details are presented in the consolidated 
statement of changes in financial position. 
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STOCK OPTIONS 

In accounting for options , no charge is made to 
income. The amounts received on options exer¬ 
cised are credited to common stock and capital in 
excess of par value as appropriate . 

Under the Qualified Stock Option Plan approved by 
the shareholders in 1968, 150,000 shares of common 
stock were provided for the granting of options to 
officers and other key employees. Options have been 
granted at prices equal to the fair market value on the 
date of the grant, and become exercisable in amounts 
approximating 25% of the grant on the anniversary 
date of the grant in each of the four succeeding years. 
No option is exercisable after five years from the date 
of the grant. On November 4, 1971, the shareholders 
approved a new stock option plan. No additional 
grants will be made under the 1968 Plan and the 
shares remaining available for grants have been 
released from the reserve category. 

Under the 1971 Plan, both qualified and non¬ 
qualified options may be granted simultaneously; the 
optionee may elect to exercise either option or a 
combination of the two. The number of shares 
purchasable under one such option will be reduced on 
a one-for-one basis as shares are purchased under the 
other option. A total of 200,000 shares has been 
reserved for issuance under this Plan. 

The qualified stock option provisions of the 1971 
Plan are substantially the same as those in the 1968 
Plan. Provisions of the 1971 Plan relating to non¬ 
qualified options differ primarily in that they are 
exercisable for ten years after the date of grant 
instead of five and can be exercised even though prior 
grants of qualified options remain unexercised. 

Data relating to both stock option plans is shown 
below: 



Shares 

Price 

Range 

1968 Plan 




Shares under option at July 31,1971 

85,128 

$23.44 - 

$80.00 

Options terminated 

4,190 

26.00 - 

80.00 

Options exercised 

175 

26.00- 

26.85 

Shares under option at July 31,1972 

80,763 

23.44 - 

80.00 

Exercisable options at July 31,1972 

47,292 

23.44 - 

80.00 

1971 Plan 




Options granted 

27,900 

37.88 - 

41.00 

Options terminated 

1,000 

37 

.88 

Shares under option at July 31,1972 

26.900 

37.88- 

- 41.00 

Exercisable options at July 31,1972 

None 



Shares available for future grants at 




July 31,1972 

173,100 




EXTRAORDINARY CHARGE 

During 1971 the Company made a contract settle¬ 
ment with Computer Entry Systems Corporation 
(CES), in which the Company had previously ac¬ 
quired a 30% common stock ownership for $2,125,000. 
The extraordinary charge of $2,587,000 comprises the 
abandonment of this investment together with cash 
and short-term note payments of $2,850,000 to CES, 
less applicable income tax reduction of $2,388,000. 


RECLASSIFICATIONS 

For comparative purposes, certain 1971 amounts 
shown in the accompanying financial statements 
have been reclassified to conform with 1972 classifi¬ 
cations. 


COMMON STOCK 

On November 4, 1971 the shareholders approved an 
increase in the number of authorized shares of 
common stock from 10,000,000 to 15,000,000 shares to 
better enable the Company to take advantage of 
acquisition opportunities which may arise from time 
to time. 

Opinion of Independent Accountants 

To the Shareholders and 
Board of Directors, 

Addressograph Multigraph 
Corporation 

In our opinion, the accompanying consolidated 
balance sheets and the related statements of consoli¬ 
dated income and retained earnings and of changes in 
financial position present fairly the financial position 
of Addressograph Multigraph Corporation and its 
subsidiaries at July 31, 1972 and 1971, the results of 
their operations and the changes in financial position 
for the years then ended, in conformity with generally 
accepted accounting principles consistently applied. 
Our examinations of these statements were made in 
accordance with generally accepted auditing stand¬ 
ards and accordingly included such tests of the 
accounting records and such other auditing proce¬ 
dures as we considered necessary in the circum¬ 
stances. 

PRICE WATERHOUSE & CO. 

Cleveland, Ohio 
August 31,1972 
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CONSOLIDATED STATEMENTS OF INCOME 
AND RETAINED EARNINGS 


FOR THE YEAR ENDED JULY 31 

1972 

1971 

SALES AND OTHER INCOME: 

Net sales 

Service billings and machine rentals 

Interest, discount and other income 

$338,937,000 

96,733,000 

8,778,000 

444,448,000 

$316,719,000 

95,586,000 

6,759,000 

419,064,000 

COST AND EXPENSES: 

Cost of products and services sold 

Branch and commission expenses 

Other selling, advertising, general and administrative expenses 

Research, development and engineering expenses 

Interest and debt expenses 

Inventory adjustments 

231,143,000 

99,663,000 

55,866,000 

21,154,000 

7,882,000 

223,608,000 

100,654,000 

44,235,000 

15,817,000 

9,708,000 

16,253,000 


415,708,000 

410,275,000 

INCOME BEFORE INCOME TAXES AND EXTRAORDINARY CHARGE 
Provision for federal, state and foreign income taxes 

INCOME BEFORE EXTRAORDINARY CHARGE 

EXTRAORDINARY CHARGE 

28,740,000 

12,091,000 

16,649,000 

8,789,000 

3,803,000 

4,986,000 

2,587,000 

NET INCOME 

$ 16,649,000 

$ 2,399,000 

INCOME PER SHARE OF COMMON STOCK 



Income before extraordinary charge 

Extraordinary charge 

$2.07 

$ .62 

.32 

Net income 

$2.07 

$ .30 

RETAINED EARNINGS AT BEGINNING OF YEAR 

Net income 

Dividends paid—$.60 per share ($.80 in 1971) 

RETAINED EARNINGS AT END OF YEAR 

$106,962,000 

16,649,000 

123,611,000 

4,823,000 

$118,788,000 

$110,994,000 

2,399,000 

113,393,000 

6,431,000 

$106,962,000 


The Financial Review and Summary of Accounting Policies is an integral part of this and related 
financial statements. 






































CONSOLIDATED STATEMENT 
OF CHANGES IN FINANCIAL POSITION 


FOR THE YEAR ENDED JULY 31 

WORKING CAPITAL WAS PROVIDED BY: 

1972 

1971 

Income before extraordinary charge 

Charges against net income not requiring current use of 

$ 16,649,000 

$ 4,986,000 

funds (principally depreciation) 

16,448,000 

15,724,000 

From operations exclusive of extraordinary charge 

33,097,000 

20,710,000 

Additional long-term debt 

2,555,000 

4,092,000 

Reduction of working capital 

— 

15,522,000 

WORKING CAPITAL WAS USED FOR: 

Plant and equipment, less retirements and sales of 

$ 35,652,000 

$ 40,324,000 

$3,904,000 in 1972 and $5,548,000 in 1971 

$ 14,490,000 

$ 13,463,000 

Cash dividends paid 

Reduction of revolving credit loans and 

4,823,000 

6,431,000 

other long-term debt 

Cost of businesses purchased ($5,594,000) 

4,565,000 

19,434,000 

less working capital acquired 

2,894,000 

— 

Settlement of C.E.S. contract 

— 

462,000 

Other 

2,847,000 

534,000 

Addition to working capital 

6,033,000 

— 

MAJOR INCREASES (DECREASES) IN COMPONENTS OF 
WORKING CAPITAL: 

$ 35,652,000 

$ 40,324,000 

Cash 

$ 430,000 

$ 4,000,000 

Accounts receivable 

7,155,000 

(2,692,000) 

Inventories 

4,228,000 

(31,350,000) 

Prepaid income taxes and expenses 

(851,000) 

6,554,000 

Net change in current assets 

10,962,000 

(23,488,000) 

Accounts payable and accrued expenses 

13,177,000 

(2,686,000) 

Bank loans and current portion of long-term debt 

(8,601,000) 

(5,438,000) 

Other 

353,000 

158,000 

Net change in current liabilities 

4,929,000 

(7,966,000) 

Addition to (reduction of) working capital 

$ 6,033,000 

$(15,522,000) 


ADDRESSOGRAPH MULTIGRAPH AND SUBSIDIARY COMPANIES 
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CONSOLIDATED BALANCE SHEET 


AS OF JULY 31 
ASSETS 


1972 


1971 


CURRENT ASSETS: 

Cash and short-term securities 

Accounts receivable, less allowance for doubtful accounts of 
$4,804,000 in 1972 and $3,905,000 in 1971 
Inventories 

Prepaid income taxes and expenses 


LEASE CONTRACTS RECEIVABLE, due after one year, 
less unearned finance charges 


$ 34,655,000 $ 34,225,000 


116,473,000 

112,751,000 

11,758,000 

275,637,000 


109,318,000 

108,523,000 

12,609,000 

264,675,000 


15,127,000 12,364,000 


PLANT AND EQUIPMENT, AT COST: 

Land 

Buildings 

Machinery and equipment 
Rental machines 

Leasehold improvements, less amortization 
Less accumulated depreciation 


4,528,000 

61,983,000 

83,977,000 

38,302,000 

3,098,000 

191,888,000 

104,466,000 

87,422,000 


4,524,000 

62,394,000 

79,082,000 

38,186,000 

2,330,000 

186,516,000 

101,504.000 

85,012,000 


OTHER ASSETS: 

Excess of cost of businesses acquired over related net assets 
Deferred charges 


4,017,000 

5,807,000 

9,824,000 

$388,010,000 


3,768,000 

4,517,000 

8,285,000 

$370,336,000 
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1972 


LIABILITIES AND SHAREHOLDERS’ EQUITY 


CURRENT LIABILITIES: 

Bank loans $ 3,869,000 

Accounts payable 27,202,000 

Supply and service contract obligations, etc. 22,460,000 

Federal, state and foreign income taxes 10,812,000 

Accrued taxes, commissions, payroll, etc. 20,668,000 

Long-term debt due within one year 463,000 

85,474,000 


LONG-TERM DEBT 83,415,000 


DEFERRED INCOME TAXES 


8,213,000 


INTERNATIONAL OPERATIONS RESERVE 


2,902,000 


SHAREHOLDERS’ EQUITY: 

Common stock, par value $2.50 
Authorized: 15,000,000 shares (10,000,000 in 1971) 

Outstanding: 8,037,169 shares (8,036,994 shares in 1971) 20,093,000 

Capital in excess of par value 69,125,000 

Retained earnings, per accompanying statements 118,788,000 

208,006,000 

$388,010,000 


ADDRESSOGRAPH MULTIGRAPH AND SUBSIDIARY COMPANIES 


1971 


$ 10,716,000 
17,601,000 
23,520,000 
9,399,000 
17,092,000 
2,217,000 

80,545,000 


85,425,000 


6,039,000 


2,152,000 


20,092,000 

69,121,000 

106,962,000 

196,175,000 

$370,336,000 
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TEN YEAR FINANCIAL SUMMARY 


FOR THE YEAR ENDED JULY 31 

1972 

1971 

1970 

OPERATIONS 




Sales and other income 

Net sales 

Service billings and machine rentals 

Interest, discount and other income 

$338,937,000 

96,733,000 

8,778,000 

$316,719,000 

95,586,000 

6,759,000 

$330,686,000 

89,772,000 

7,070,000 

Total 

$444,448,000 

$419,064,000 

$427,528,000 

Income before income taxes and extraordinary charge* 

Net income 

Net income per sharet 

Net income as a percentage of sales, 
service billings and rentals 

Net income as a percentage of average invested capital 

$ 28,740,000 
$ 16,649,000 
$2.07 

3.8% 

8.2% 

$ 8,789,000 
$ 2,399,000t 
$ ,30f 

0.6% 

1.2% 

$ 30,284,000 
$ 15,675,000 
$1.95 

3.7% 

7.9% 

DIVIDENDS AND EARNINGS RETAINED 




Number of shares outstanding 

8,037,169 

8,036,994 

8,036,934 

Cash dividends paid 

Cash dividends paid per share 

$ 4,823,000 
$ .60 

$ 6,431,000 
$ .80 

$ 11,243,000 
$1.40 

Earnings retained 

$ 11,826,000 

$ (4,032,000) 

$ 4,432,000 

FINANCIAL POSITION AND 

SHAREHOLDERS’ EQUITY 




Working capital 

Ratio of current assets to current liabilities 

$190,163,000 
3.2 to 1 

$184,130,000 

3.3 to 1 

$199,652,000 
3.3 to 1 

Total assets 

Total liabilities 

$388,010,000 

180,004,000 

$370,336,000 

174,161,000 

$396,309,000 

196,104,000 

Shareholders’ equity 

Equity per share 

$208,006,000 

$25.88 

$196,175,000 

$24.41 

$200,205,000 

$24.91 

Total long-term debt 

$ 83,415,000 

$ 85,425,000 

$100,767,000 

OTHER DATA 




Additions to plant and equipment (net) 

Depreciation 

Net plant and equipment 

Research, development and engineering expenses* 

Number of employees 

Number of shareholders 

$ 15,703,000 
$ 13,293,000 
$ 87,422,000 
$ 21,154,000 
22,700 
15,400 

$ 13,463,000 
$ 14,138,000 
$ 85,012,000 
$ 15,817,000 
22,700 
17,500 

$ 18,866,000 
$ 16,659,000 
$ 85,687,000 
$ 17,267,000 
25,000 
17,400 


t After extraordinary charge of $2,587,000 or $.32 per share in 1971; $795,000 or $.10 per share in 
1968; and $663,000 or $.08 per share in 1967. 
t Based on the weighted average number of shares of common stock outstanding. 

* Prior years restated to conform to presentation adopted in 1972. 
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1969 

1968 

1967 

1966 

1965 

1964 

$329,655,000 

86,470,000 

5,506,000 

$299,572,000 

79,175,000 

2,720,000 

$290,443,000 

69,524,000 

1,425,000 

$269,830,000 

57,284,000 

1,755,000 

$220,980,000 

48,106,000 

1,395,000 

$201,896,000 

42,840,000 

1,543,000 

$421,631,000 

$381,467,000 

$361,392,000 

$328,869,000 

$270,481,000 

$246,279,000 

$ 54,026,000 
$ 26,596,000 
$3.31 

$ 48,102,000 
$ 23,992,000t 
$2.99f 

$ 39,967,000 
$ 19,016,000f 
$2.37t 

$ 53,009,000 
$ 26,622,000 
$3.33 

$ 37,853,000 
$ 18,439,000 
$2.31 

$ 35,731,000 
$ 17,144.000 
$2.15 

6.4% 

14.2% 

6.3% 

13.8% 

5.3% 

11.7% 

8.1% 

17.6% 

6.9% 

13.2% 

7.0% 

13.1% 

8,026,251 

8,025,515 

8,019,861 

7,992,106 

7,992,106 

7,992,106 

$ 11,236,000 
$1.40 

$ 11,231,000 
$1.40 

$ 11,218,000 
$1.40 

$ 11,189,000 
$1.40 

$ 10,390,000 
$1.30 

$ 8,438,000 
$1.10 

$ 15,360,000 

$ 12,761,000 

$ 7,798,000 

$ 15,433,000 

$ 8,049,000 

$ 8,674,000 

$173,106,000 
3.0 to 1 

$140,889,000 

2.6 to 1 

$ 98,852,000 

2.0 to 1 

$102,373,000 
2.5 to 1 

$ 93,851,000 
2.9 to 1 

$ 89,279,000 
3.0 to 1 

$360,169,000 

164,962,000 

$324,680,000 

144,839,000 

$281,887,000 

115,107,000 

$239,024,000 

80,233,000 

$195,573,000 

52,215,000 

$182,214,000 

46,906,000 

$195,207,000 

$24.32 

$179,841,000 

$22.41 

$166,780,000 

$20.80 

$158,791,000 

$19.87 

$143,358,000 

$17.94 

$135,308,000 

$16.93 

$ 72,847,000 

$ 55,700,000 

$ 11,000,000 

$ 6,477,000 

$ 272,000 

$ 559,000 

$ 15,741,000 
$ 16,155,000 
$ 83,480,000 
$ 14,289,000 
24,600 
16,100 

$ 24,183,000 
$ 14,217,000 
$ 83,894,000 
$ 14,041,000 

24.300 

16.300 

$ 24,461,000 
$ 11,172,000 
$ 73,928,000 
$ 11,746,000 

24.300 

19.300 

$ 19,689,000 
$ 8,556,000 
$ 60,639,000 
$ 9,483,000 

23.500 

18.500 

$ 9,582,000 
$ 7,390,000 
$ 49,506,000 
$ 7,731,000 
19,700 
19,300 

$ 7,664,000 
$ 6,707,000 
$ 47,314,000 
$ 7,657,000 
18,400 
17,900 


ADDRESSOGRAPH MULTIGRAPH AND SUBSIDIARY COMPANIES 


1963 


$192,453,000 

40,678,000 

1,299,000 

$234,430,000 

$ 32,668,000 
$ 15,562,000 
$1.95 

6.7% 

12.7% 


7,986,793 

$ 6,577,000 
$ 1.00 

$ 7,555,000 


$ 82,138,000 
2.9 to 1 

$172,832,000 

46,154,000 

$126,678,000 

$15.85 

$ 2,097,000 


$ 7,736,000 
$ 5,915,000 
$ 46,357,000 
$ 7,392,000 
17,900 
13,700 
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DIRECTORS 

Frank H. Woods, Chairman* President and Treasurer, Sahara Coal Company 

Raymond Q. Armington* Chairman, The Triax Company 

Herbert F. Bruning Retired President, The Charles Bruning Company 

Charles L. Davis* President and Chief Executive Officer 

William R. Driver, Jr. Partner, Brown Brothers Harriman & Company 

John S. Fangboner* Chairman (Retired) and Director, The National City Bank of Cleveland 

Dr. Paul E. Gray Chancellor, Massachusetts Institute of Technology 

Hugh Knowlton, Jr. Chairman of the Executive Committee, Schieffelin & Co. 

William J. Ledbetter Executive Vice President, International Operations 
Hugh D. Luke* Chairman, Reliance Electric Company 
John C. Martin Executive Vice President, U.S.A. Operations 
Horace A. Shepard* Chairman and Chief Executive Officer. TRW Inc. 

♦Executive Committee 

CORPORATE OFFICERS 

Charles L. Davis President and Chief Executive Officer 
Timothy C. Cronin Executive Vice President, Plans and Administration 
William J. Ledbetter Executive Vice President, International Operations 
John C. Martin Executive Vice President, U.S.A. Operations 

Woodrow S. Anderson Vice President, Sales and Marketing 
Jack B. Bredt Vice President, Employee Relations 

Donald W. Seager Vice President and General Manager, Logistics Services Division 
A. Jay Somers Vice President, Corporate Development 
Willard Allan Treasurer 

Paul R. Obert Secretary and Corporate Counsel 
Harry S. Wilson Controller 


WORLD HEADQUARTERS Tower East, 20600 Chagrin Boulevard, Cleveland, Ohio 44122 


ACCOUNTANTS 

Price Waterhouse & Co., 1900 Central National Bank Building, Cleveland, Ohio 44114 

TRANSFER AGENTS AND REGISTRARS* i 

First National City Bank, 111 Wall Street, New York, New York 10015 

Bank of America, Bank of America Center, 55 Hawthorne Street, San Francisco, California 94120 

Harris Trust and Savings Bank, 111 West Monroe Street, Chicago, Illinois 60690 * 

GENERAL COUNSEL 

Woods, Aitken, Smith, Greer, Overcash and Spangler, 1241 N Street, Lincoln, Nebraska 68508 

SECURITIES LISTINGS 

Common Stock: New York Stock Exchange; Midwest Stock Exchange; Pacific Coast Stock Exchange Symbol: AIN 
9%% Debentures: New York Stock Exchange. Addressograph Multigraph International Corporation. 4 3 4% Convertible 
Guaranteed Debentures: New York Stock Exchange; Luxembourg Stock Exchange 

* Banks perform both functions in dual capacity. 
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DIVISIONS, MANAGEMENT, PRODUCTS 

U.S.A. OPERATIONS 

ADDRESSOGRAPH DIVISION Headquarters: 1200 Babbitt Road, Euclid, Ohio 44117 

J. R. Lenox Vice President and General Manager 

Products: Data recording systems ranging from plastic credit cards to computer input equipment; general data 
writing equipment including addressing and other repetitive writing systems. 

BRUNING DIVISION Headquarters: 1834 Walden Office Square, Schaumburg, Illinois 60172 
A.T. Craft Vice President and General Manager 

Products: Reproduction equipment supplies and services primarily for the engineering and architectural 
market including a broad line of diazo copying machines; diazo microfilm, and micrographic products. 

DOCUMENTOR DIVISION Headquarters: 2921 S. Daimler, Santa Ana, California 92705 
Sol Zechter Vice President and General Manager 

Products: Computer-based terminal systems for the food service and lodging industries. 

GRAPHICS SERVICE AND SUPPLIES DIVISION Headquarters: 1834 Walden Office Square, Schaumburg, Illinois 60172 
W.H. Slemp, Jr. Vice President and General Manager 

Products and Services: AM graphics machine maintenance, parts and service; business machine and general 
office supplies including typewriter and computer ribbons, ink and carbon paper products. 

MULTIGRAPHICS DIVISION Headquarters: 1800 West Central Road, Mt. Prospect, Illinois 60056 
E.C. Bruning Vice President and General Manager 

Products: Office copying machines, offset duplicators and total copy systems integrating the two reproduction 
processes. 

VARITYPER DIVISION Headquarters: 11 Mount Pleasant Avenue, East Hanover, New Jersey 07936 
H.N. Morris Vice President and General Manager 

Products: Machines for the composition of body copy and display type, including high-speed automated 
phototypesetting equipment for in-plant, commercial graphic arts and publishing. 

INTERNATIONAL OPERATIONS 

Products: All major AM products and services. 

AM INTERNATIONAL INC. Headquarters: 363 Chausee de Malines, 1950 Brussels (Kraainem), Belgium 
Subsidiaries in 13 countries and dealers in 43 countries. 

K. D. Blum, President 

ADDRESSOGRAPH MULTIGRAPH OF CANADA LIMITED Headquarters: 42 Hollinger Road, Toronto 16, Canada 
N.D. Holland, President 

ADDRESSOGRAPH MULTIGRAPH OF JAPAN, LTD. Headquarters: No. 6 Shiba Nishikubo Sakuragawa-cho, Minato-ku, 
Tokyo, Japan 
T. Yamada, President 

LATIN AMERICA REGION Headquarters: 20600 Chagrin Boulevard, Cleveland, Ohio 44122 
Subsidiaries in 4 countries and dealers in 24 countries. 

A. Fernandez, General Manager 

FAR EAST AND PACIFIC REGION Headquarters: 20600 Chagrin Boulevard, Cleveland, Ohio 44122 
Subsidiaries in 4 countries and dealers in 9 countries. 

R.J. Flood, General Manager 











WORLD HEADQUARTERS 

Cleveland, Ohio 


U.S. OPERATIONS 
■ PLANTS 

ADORESSOGRAPH DIVISION 

Cleveland and Holmesville, Ohio 
Hillside and Mt. Laurel, New Jersey 
Guilford, Connecticut 

BRUNING DIVISION 

Des Plaines, Illinois 

City of Industry and Menlo Park, California 
Broomall, Pennsylvania 
Guilford, Connecticut 


DOCUMENTOR DIVISION 

Santa Ana, California 

GRAPHICS SERVICE AND SUPPLIES DIVISION 

Cleveland, Ohio 

MULTIGRAPHICS DIVISION 

Mount Prospect, Illinois 
Lincoln, Nebraska 
Portland, Maine 

VARITYPER DIVISION 

East Hanover, New Jersey 
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INTERNATIONAL OPERATIONS 

PLANTS 


Toronto, Canada 

Aldershot, England 
Hartlepool, England 

Hemel Hempstead, England 
Weybridge, England 


Liege, Belgium 

Emmen, Netherlands 

Sprendlingen, Germany 

Melbourne, Australia 

Rio de Janeiro, Brazil 

Tokyo, Japan 

Wellington, New Zealand 
Johannesburg, South Africa 
Mexico City, Mexico 

SUBSIDIARIES 

Argentina 

Denmark 

Japan 

South Africa 

Australia 

Finland 

Mexico 

Spain 

Austria 

France 

Netherlands 

Sweden 

Belgium 

Germany 

New Zealand 

Switzerland 

Brazil 

Canada 

Great Britain 

Puerto Rico 

Singapore 

Zambia 

DEALERS 

The company operates through 80 independent dealers in key market areas elsewhere in 

the world. 
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